Sustainability Perceptions and Trends in
Corporate Real Estate:
A Survey
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Sustainabillity is a near-term business issue

When will sustainability be a critical business issue to Corporate Real Estate?

Never

More than 5 years
1%

5%

Within 5 years
4%

Within 3 years

11%
Already critical
44%
Within 1-2 years
35%
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Issues of most importance

How important are each of the following to your organization?

Environmentally friendly
business practices

7%

Energy utilization 75%

Corporate social
responsibility
Sustainability revenue
opportunities

70%

63%

Water utilization 62%

Carbon emissions 52%
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Summary of important and very important responses
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Factors that could increase importance

How likely are each of the following actions to impact the importance of sustainability?

Increasing energy costs — 96%

Energy and emissions regulations -_ 91%
Improved Technology -_ 87%
Customers influence -_ 86%
Employees interest -_ 84%
Energy and carbon taxes -_ 83%
Government incentives -_ 81%

increased CEO focus. | o'
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Summary of somewhat likely, likely, and very likely responses
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Sustainable is perceived as more expensive...

How much more do you think it costs to design, build and certify a new sustainable building?

Less expensive
1%

More than 10%
more expensive
22%

The same
8%

1-5% more
expensive
38%

5-10% more
expensive
30%
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..and most are willing to pay more

How much more are you willing to pay for sustainable real estate solutions?

Willing to pay more Expect to pay less
than 10% more 1%
3%

» . Expect to pay the
Wiling to pay 5-10% same

more 22%

22%

Willing to pay 1-5%
more
52%
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Demand and willingness to pay = opportunity

How much more are you willing to pay for sustainable real estate solutions?

23% not willing to
pay more

77% willing to pay
premium for
sustainability
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Availablility remains a challenge...

What is the availability of sustainable real estate solutions?

Widely available in

all markets Minimal or no
2% availability
o
Good availability e

overall
15%

Limited availability
36%

Good in some
markets but not
others
42%
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...and the industry is not thinking ahead

How proactive are the following about sustainability?

70% -
62%
60% - 55%
50% -
40% -
31%

o/

30% 25%
22%
20% -
10% 8% 8% e
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Brokers Landlords BU Leaders Contractors Developers Facilities CRE Designers Architects

Managers Leaders

Summary of proactive and highly proactive responses

<«
E%TLENG Sustainabity Percepiions and Trends in Corporate Real Estate: ASuvey. CORENET
A




Survey conclusions

 Widespread understanding of the
importance of sustainability

* A significant and immediate opportunity

* Now it’s up to you
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